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NEVI Netherlands Manufacturing PMI®
Manufacturing sector expands sharply in March, despite severe
supply chain disruption
Key findings

Netherlands Manufacturing PMI
sa, >50 = improvement since previous month

Rapid upturn in output amid record growth of
new work
Most severe supply delays in survey history leads
firms to build stocks
Inflationary pressures strongest for a decade
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Data were collected 12-23 March 2021.

The Dutch manufacturing sector continued to record rapid growth
during March, according to the latest PMI® survey from NEVI and IHS
Markit, with the latest upturns in new work and output the quickest
and second-steepest on record, respectively. Supply chain disruption
intensified at the end of the first quarter, however, with companies
building up their inventories of inputs as a result. Meanwhile, stock
shortages and higher transport fees added further upwards pressure
on prices, with both input costs and output charges rising at the fastest
rates for a decade.
The NEVI Netherlands Manufacturing PMI is a composite single-figure
indicator of manufacturing performance derived from indicators for
new orders, output, employment, suppliers’ delivery times and stocks
of purchases. The headline PMI rose from 59.6 in February to a record
high of 64.7 in March, and signalled a further substantial improvement
in the health of the sector.
Across the five constituent indices of the PMI, new orders and output
provided the biggest boosts to the headline figure. Growth of factory
production hit the fastest since February 2018, while the latest
expansion in order book volumes was the most marked on record.
Foreign demand for Dutch goods also rose at the steepest pace in the
survey’s history during March.
A further move downwards for the Suppliers' Delivery Times Index
(inverted in the calculation of the PMI) also contributed to the uplift
in the headline index. Average lead times for inputs lengthened to
the greatest extent since data collection began in March 2000, with
panellists blaming delays on supply constraints and stock shortages
amid surging demand, as well as further logistical problems amid
ongoing coronavirus disease 2019 (COVID-19) restrictions.
Material shortages were also linked by respondents to further stock
building during March. Both buying activity and pre-production
continued...
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Source: IHS Markit.

Comment
Albert Jan Swart, Manufacturing Sector Economist at ABN
AMRO, commented:
"The NEVI Netherlands Manufacturing PMI increased further from
59.6 in February to 64.7, the highest score on record. New orders,
both domestically and abroad, rose at the fastest rate on record, in
spite of severe lockdowns. The high demand is probably driven by
optimism about economic recovery later this year.
"However, the fast growth comes at a cost. Suppliers’ delivery
times for inputs lengthened to the greatest extent on record. The
delays seem even worse than during the start of the pandemic
in 2020. Inflation also accelerated, with input prices rising at the
quickest pace since ten years. In Germany and in the eurozone as
a whole, the situation seems similar. The PMI scores are based on
data that were collected until 23 March 2021. That day, the ultra
large container ship Ever Given run aground en route from China
to Rotterdam, blocking the Suez Canal and forcing other vessels
to sail around the Cape of Good Hope, adding five to six days to
the normal journey through the Suez Canal. There is no doubt that
the blockage will lead to even longer delivery times and higher
input costs in April. Now that ships can pass through the canal
again, these will arrive at the same time as many other ships that
have sailed around the Cape. This will most likely cause chaos in
European ports, which would lead to even more delay.
"Even though suppliers’ delivery times are slowing down
production, with some car factories temporarily shutting down
because of shortages, output growth has accelerated. The big
question is whether firms can continue to increase output during
the following months amid further supply chain disruption."

NEVI Netherlands Manufacturing PMI®

inventories increased at the steepest pace on record, with firms also
citing greater production requirements. At the same time, holdings of
manufactured items fell sharply amid reports that new orders were
being fulfilled from inventories where possible.
Meanwhile, Dutch goods producers continued to take on additional
staff in March. Anecdotal evidence linked the latest round of job
creation, which was the fastest since January 2019, to efforts to expand
capacity and rising sales. Indeed, March data highlighted the strongest
increase in backlogs of work since July 2006.
Turning to prices, inflationary pressures continued to build during
March. Greater raw material costs, supplier shortages and increased
transport fees were linked by panellists to a further uptick in cost
burdens, which rose at the fastest rate since March 2011. In response,
companies increased their average charges again, with the rate of
inflation also the fastest for a decade.

Netherlands Manufacturing PMI Output Index

Manufacturing production
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Sources: IHS Markit, Eurostat.

Dutch goods producers maintained a confident outlook for the coming
year. The Future Output Index rose to a three-year high, with anecdotal
evidence linking optimism to hopes of a sustained improvement in
demand, greater investment, and a global economic recovery when
the pandemic ends.
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Survey methodology

The NEVI Netherlands Manufacturing PMI® is compiled by IHS
Markit from responses to questionnaires sent to purchasing
managers in a panel of around 350 manufacturers. The panel is
stratified by detailed sector and company workforce size, based on
contributions to GDP.
Survey responses are collected in the second half of each month
and indicate the direction of change compared to the previous
month. A diffusion index is calculated for each survey variable.
The index is the sum of the percentage of ‘higher’ responses and
half the percentage of ‘unchanged’ responses. The indices vary
between 0 and 100, with a reading above 50 indicating an overall
increase compared to the previous month, and below 50 an overall
decrease. The indices are then seasonally adjusted.
The headline figure is the Purchasing Managers’ Index® (PMI).
The PMI is a weighted average of the following five indices: New
Orders (30%), Output (25%), Employment (20%), Suppliers’
Delivery Times (15%) and Stocks of Purchases (10%). For the PMI
calculation the Suppliers’ Delivery Times Index is inverted so that it
moves in a comparable direction to the other indices.
Underlying survey data are not revised after publication, but
seasonal adjustment factors may be revised from time to time as
appropriate which will affect the seasonally adjusted data series.
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Survey dates and history

Data were collected 12-23 March 2021.
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NEVI

With over 8000 purchasing professionals, NEVI® is the 3rd largest
purchasing association in the world and has been the knowledge
network for purchasing and supply management since 1956. NEVI
makes purchasing knowhow accessible for everyone involved in
the purchasing process by organising (inter)national conventions,
networking events, certificated professional educational
programmes and national and international customized (inhouse) training. NEVI is the first purchasing association to have
received the Global Standard for its educational programmes in
purchasing. It has a research foundation and supports university
professors, lecturers and doctoral students. The NEVI code of
conduct is ground-breaking in its field. For more information
about NEVI activities and membership, please visit our website:
www.nevi.nl.

ABN AMRO

ABN AMRO serves clients in the retail, private banking and
corporate banking sectors. Our primary focus is on Northwest
Europe. We offer clients in the Netherlands an extensive and
comprehensive range of products and services across a variety of
channels, including our Mobile Banking app and Internet Banking.
Our ambition is to accelerate the transition to an inclusive, circular
and sustainable society. Whether by advancing the transition
to a circular or sustainable economy, or by helping newcomers
on the housing market to borrow the funds they need: we are
helping to build a better future. Banking for better, for generations
to come: that is our purpose. For more information about ABN
AMRO, please visit our website: https://www.abnamro.nl/en/
commercialbanking/
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About IHS Markit

IHS Markit (NYSE: INFO) is a world leader in critical information,
analytics and solutions for the major industries and markets
that drive economies worldwide. The company delivers nextgeneration information, analytics and solutions to customers in
business, finance and government, improving their operational
efficiency and providing deep insights that lead to well-informed,
confident decisions. IHS Markit has more than 50,000 business and
government customers, including 80 percent of the Fortune Global
500 and the world’s leading financial institutions.
IHS Markit is a registered trademark of IHS Markit Ltd. and/
or its affiliates. All other company and product names may be
trademarks of their respective owners © 2021 IHS Markit Ltd. All
rights reserved.
If you prefer not to receive news releases from IHS Markit, please
contact joanna.vickers@ihsmarkit.com. To read our privacy policy,
click here.

About PMI

Purchasing Managers’ Index® (PMI®) surveys are now available for
over 40 countries and also for key regions including the eurozone.
They are the most closely watched business surveys in the world,
favoured by central banks, financial markets and business decision
makers for their ability to provide up-to-date, accurate and often
unique monthly indicators of economic trends.
ihsmarkit.com/products/pmi.html.

Survey data were first collected March 2000.

Disclaimer

The intellectual property rights to the data provided herein are owned by or licensed to IHS Markit. Any unauthorised use, including but not limited to copying, distributing, transmitting or otherwise of any
data appearing is not permitted without IHS Markit’s prior consent. IHS Markit shall not have any liability, duty or obligation for or relating to the content or information (“data”) contained herein, any errors,
inaccuracies, omissions or delays in the data, or for any actions taken in reliance thereon. In no event shall IHS Markit be liable for any special, incidental, or consequential damages, arising out of the use of the
data. Purchasing Managers’ Index® and PMI® are either registered trade marks of Markit Economics Limited or licensed to Markit Economics Limited. IHS Markit is a registered trademark of IHS Markit Ltd. and/or
its affiliates.
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