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IHS MARKIT
FRANCE MANUFACTURING PMI®
Output growth hits two-year low in
September
KEY FINDINGS
Marginal rise in production volumes
Lower export sales weigh on new business growth
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French manufacturers experienced a renewed slowdown in
output growth during September, with the latest expansion
of production volumes the weakest for two years. The latest
survey also revealed a softer rise in overall new work, partly
reflecting a slight drop in export sales.

Survey respondents noted that ongoing global trade tensions
had dampened demand from outside the euro area in
September. There were also reports that a general slowdown
in the automotive sector had been a factor leading to lower
export orders.

Intense supply chain pressures continued, as signalled by
another sharp lengthening of lead time for materials. There
were widespread reports that suppliers had struggled to
keep up with rising demand for manufacturing inputs.

Despite a moderation in overall new business growth, latest
data pointed to the fastest rise in backlogs of work for three
months. Manufactures cited constraints on production
growth at their plants and subsequent efforts to boost
capacity. As a result, staffing levels continued to rise at
manufacturing firms, with the rate of job creation edging up
since August.

The headline PMI is a composite single-figure indicator of
manufacturing performance. It is derived from indicators
for new orders, output, employment, suppliers’ delivery
times and stocks of purchases. Any figure greater than 50.0
indicates improvement of the sector, while any reading
below 50.0 indicates deterioration.
At 52.5 in September, down from 53.5 in August, the seasonally
adjusted final IHS Markit France Manufacturing Purchasing
Managers’ Index® (PMI®) signalled a slower improvement
in business conditions. The index was unchanged from the
earlier 'flash' reading for September and signalled the jointweakest rate of manufacturing growth since February 2017.
Slower rates of output and new business growth were the
main factors weighing on the PMI in September. Production
volumes increased only slightly, with the rate of expansion
the weakest for two years. Meanwhile, new work rose at the
slowest pace since June. External demand was particularly
subdued, with new export sales declining for the second
time in the past three months.
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September data signalled another sharp deterioration
in vendor performance. Delivery times from suppliers
lengthened to the greatest extent for three months, which
was widely linked to low stocks and shortages of components
(particularly electronics items). However, growth of input
buying slipped to a near two-year low, which led to a fall in
stocks of purchases for the first time since March.
A strong rate of input cost inflation continued in September,
driven by rising energy bills and metals prices. Pressure on
operating margins resulted in the fastest increase in factory
gate charges since June.

IHS Markit France Manufacturing PMI®
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“September data points to another disappointing month for
the French manufacturing sector. Global trade frictions and
stretched supply chain capacity were the main headwinds
faced by goods producers, which contributed to an unhealthy
mix of falling export sales and rising input prices.
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"Softer demand growth and more subdued business
confidence towards the near-term outlook meant that output
levels increased at the slowest pace for exactly two years.
Survey respondents noted that a soft patch for business
conditions in the automotive sector had weighed on growth
during September.
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Tim Moore, Associate Director at IHS Markit, which compiles
the France Manufacturing PMI® survey, said:
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Source: IHS Markit, INSEE.

"The main positive aspect of the latest survey was a sustained
upturn in staff hiring. Job creation edged up slightly since
August, which manufacturers linked to long-term capacity
upgrades and ongoing business investment plans at their
plants."
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Methodology
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Survey responses are collected in the second half of each month and indicate the direction of change
compared to the previous month. A diffusion index is calculated for each survey variable. The index is
the sum of the percentage of ‘higher’ responses and half the percentage of ‘unchanged’ responses. The
indices vary between 0 and 100, with a reading above 50 indicating an overall increase compared to the
previous month, and below 50 an overall decrease. The indices are then seasonally adjusted.

IHS Markit is a registered trademark of IHS Markit Ltd. and/or its affiliates. All other company and product
names may be trademarks of their respective owners © 2018 IHS Markit Ltd. All rights reserved.

The IHS Markit France Manufacturing PMI® is compiled by IHS Markit from responses to questionnaires
sent to purchasing managers in a panel of around 400 manufacturers. The panel is stratified by detailed
sector and company workforce size, based on contributions to GDP.

IHS Markit (Nasdaq: INFO) is a world leader in critical information, analytics and solutions for the
major industries and markets that drive economies worldwide. The company delivers next-generation
information, analytics and solutions to customers in business, finance and government, improving their
operational efficiency and providing deep insights that lead to well-informed, confident decisions. IHS
Markit has more than 50,000 business and government customers, including 80 percent of the Fortune
Global 500 and the world’s leading financial institutions.

The headline figure is the Purchasing Managers’ Index® (PMI). The PMI is a weighted average of the
following five indices: New Orders (30%), Output (25%), Employment (20%), Suppliers’ Delivery Times
(15%) and Stocks of Purchases (10%). For the PMI calculation the Suppliers’ Delivery Times Index is
inverted so that it moves in a comparable direction to the other indices.

If you prefer not to receive news releases from IHS Markit, please email joanna.vickers@ihsmarkit.com.
To read our privacy policy, click here.

Underlying survey data are not revised after publication, but seasonal adjustment factors may be revised
from time to time as appropriate which will affect the seasonally adjusted data series.

About CNA

September 2018 data were collected 12-21 September 2018.
For further information on the PMI survey methodology, please contact economics@ihsmarkit.com.

About PMI

CNA (Conseil national des achats – National Purchasing Council), is a non-profit making, non union trade
association, gathering individuals, and people actually involved in the purchasing activity of companies
or public services. Its aim is to increase the efficiency of the purchasing function in the economy by
training and informing those concerned, defining and applying a professional ethic, providing studies,
research, surveys, and all actions of general interest in any field directly or non directly related to
purchasing and subsidiary functions.

Purchasing Managers’ Index® (PMI®) surveys are now available for over 40 countries and also for key
regions including the eurozone. They are the most closely watched business surveys in the world,
favoured by central banks, financial markets and business decision makers for their ability to provide upto-date, accurate and often unique monthly indicators of economic trends. To learn more go to ihsmarkit.
com/products/pmi.html.
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The intellectual property rights to the data provided herein are owned by or licensed to IHS Markit. Any unauthorised use, including but not limited to copying, distributing, transmitting or otherwise of any data appearing
is not permitted without IHS Markit’s prior consent. IHS Markit shall not have any liability, duty or obligation for or relating to the content or information (“data”) contained herein, any errors, inaccuracies, omissions or
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